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In this unit you will see how events are promoted, learn about the reason for promoting

events and be involved in promoting one particular event.

You will learn:

•  about the purposes of promotion

•  about audiences

•  how to promote events

•  how to create promotional materials.

With your group you will choose a local event, then design and create promotional materials

to attract an audience. You will be required to apply the skills you have learnt in promoting

this local event in the external test. It could be the performance you are working on in Unit 3:

Performing work (Foundation) or a performance by another group at your centre.

This unit will be assessed only through an external assessment. The grade awarded will

be your grade for this unit.
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Most businesses in the Performing Arts make money by selling tickets for events. You will

need to understand that to do this a business needs to:

•  inform people that the event is going on

•  make the event seem as appealing as possible.

^Äçìí=~ìÇáÉåÅÉë

Performing arts businesses put on a wide variety of events, such as pantomimes, circuses,

pop concerts, dance, comedy or serious plays. Different events attract different types of

audience, for example pantomimes tend to attract families with young children.

In this unit you will need to:

•  find out about the types of audience that are attracted to different types of event

•  look into how businesses promote events to ‘target’ these different audiences.

eçï=íç=éêçãçíÉ=ÉîÉåíë

There are many different ways of promoting an event. You will need to find out which

method will be the best for promoting different events. Pop concerts, for example, are often

promoted on radio stations playing pop music. Ways of promoting an event include:

•  posters. These can be displayed at the venue, arts centres, town halls or community

centres

•  leaflets. These can be distributed by post, in the street or at other events

•  talking to people. You might tell your friends, talk to people at a venue, at similar events

and in the street
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•  advertising. This could be in newspapers, on local radio, or on television arts

programmes

•  press releases. These often go to the newspapers, broadcast media or arts organisations

•  photographs. These could be used in posters and leaflets, or a display could promote and

advertise an event

•  videos. These could be viewed in arts centres or on regional television arts programmes

•  communications technology. This could include web pages on the Internet

eçï=íç=ÅáêÅìä~íÉ=éêçãçíáçå~ä=ã~íÉêá~äë

To learn more about promoting events you will need to investigate the different ways in

which a local event has been promoted. To do this you will need to select a performing arts

event put on locally, for example a music event or a play.

This will involve finding out:

•  the target audience

•  how the event was promoted to the target audience

•  how the promotional ideas were chosen and developed

•  the aims of the promotional ideas, for instance to sell tickets, gather interest, inform an

audience, change people’s opinions or educate people

•  whether any problems affected the production of materials. Problems could be lack of

money, resources, time.

You will need to be able to develop promotional ideas and produce promotional materials for

an event. Use your skills in art, design and writing to create the most appropriate promotional

materials for an event. You will need to:

•  choose an event and find out about the target audience (ie who is most likely to be in

your audience)

•  decide what the purpose of your promotional materials is

•  decide how your promotional materials could be made

•  find out about your resources, for example materials, budget and access to technology

•  design and make promotional materials for the event

•  distributing promotional materials to suitable places

•  evaluate how successful the promotional materials were in encouraging the target

audience to attend the event.
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For the external test you will need to refer to records and materials used in your investigations and promotion of a local event and respond to tasks covering:

•  the production of promotional materials

•  researching the effectiveness of promotional materials

•  planning a promotional activity.

Pass

To achieve a pass your work must show:

Merit

To achieve a merit your work must show:

Distinction

To achieve a distinction your work must show:

P1 an understanding of the different ways of communicating

information about an event

P2 your understanding of the purpose of different

promotional materials

P3 planning of the promotion of an event, recording:

− your target audience

− different ways of promotion

− how your ideas developed, including any ideas you

rejected

P4 correct use of basic technical terms

P5 how members of the audience respond to the materials

P6 the correct use of basic technical terms.

M1 a clear record of how an event has been promoted

M2 thoughtfulness about ways in which your event could be

promoted

M3 clarity on what information made an impact upon

audience members.

D1 clear understanding of how to communicate

appropriately with a target audience

D2 clear understanding of how your work could make a

greater impact.
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Students will need to explore the variety of promotional methods used to attract target

audiences to events in the performing arts and entertainments industry. Students will

undertake a practical project which should be informed by their knowledge of this variety.

As they are introduced to different communication methods used by a venue or company

they should be shaping their own ideas about what might be best, and possible, for them to

do to promote their own event which they can develop in the test.

aÉäáîÉêó

The promotion used for a local/regional performance event provides an industry focus to

identifying the wide variety of promotional methods. Students should be encouraged to

identify as many promotional methods as they can for the event. One example could be

advertising. This can be used in newspapers, specialist magazines and trade papers; on

television, radio, outdoor sites and transport; in the cinema; on the Internet; through

sponsorship, personal selling, and merchandising. The impact of communications

technology, notably the Internet and web pages, should be included.

Students should be encouraged to explore differences between personal and non-personal

forms of communication in terms of creating an effective promotional campaign for their

own event.

The unit provides opportunity for teamwork. As a group the students could decide upon the

event, identify the target audience, explore the range of promotional possibilities prompted

by the event and its target audience, and agree a plan. The plan would include individual

student responsibilities and agreed deadlines. This teamwork would enable the student group

to engage practically in using the range of methods with which they have become familiar

through their research into different venues and/or organisations. It allows them scope to

develop their communication strengths and interests, and also value each other’s abilities.

Also see guidance on groupwork.

oÉëçìêÅÉë

These should include:

•  a performing arts venue or company which uses a range of different methods of

promoting events, and is prepared to allow students to undertake their research

•  materials appropriate for promotion (eg for posters, fliers)

•  access to IT and communications technology.

^ëëÉëëãÉåí=ÉîáÇÉåÅÉ

Evidence of four kinds will be required in response to the test. This includes:

•  a summary report detailing the results of research into the promotional materials used in

a local event and the promotional materials used to promote your own event

•  your response to a set brief which will take the form of promotional materials

•  your analysis of the effectiveness of your materials

•  a plan of your promotional activity in response to the brief.

Students will have up to four weeks to complete their work in response to the brief.
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Students should be encouraged to take part in the promotion of a real event during the course

to gain an understanding of the process of promoting an event and to evaluate the

effectiveness of the materials and approaches used.

iáåâë

Students will be able to use what they have learned about publicity in organisations and

venues in compulsory Unit 1: Opportunities in performing arts (Foundation) to help with this

unit. Work in this unit could introduce the kind of knowledge required in NVQ Cultural

Venue Operations and Support (level 2).

hÉó=pâáääë

This guidance highlights the most relevant Key Skills opportunities in this unit. It contains

suggestions only. You will need to check that students have produced all the evidence

required to meet part A and part B of the Key Skills specifications. Students may need to

develop additional evidence elsewhere to meet fully the requirements of the Key Skills

specifications.

Guidance is referenced in two ways:

K – keys to attainment

These are Key Skills or aspects of Key Skills which students should achieve as they meet the

vocational requirements of the units. Only part B of the Key Skill is highlighted – you will

need to check that students achieve part A.

S – signposting

These are opportunities that can be incorporated naturally into the learning programme.

APPLICATION OF NUMBER, LEVEL 1 Key Skills

Reference

When students are: They should be able to develop the following Key

Skills evidence:

•  using a spreadsheet

facility to produce

budgets and cost

comparisons for

producing your

promotional

material

N1.1 Interpret straightforward information from

two different sources. At least one source

should be a diagram, chart, table or line

graph.

S
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COMMUNICATION, LEVEL 1 Key Skills

Reference

When students are: They should be able to develop the following Key

Skills evidence:

•  taking part in

discussions with

venue staff in

person or by

telephone in order

to obtain

promotional

material, and about

the kinds of

promotional

material they use

•  reading the

promotional

material collected

and producing a

description of it (eg

style, how it is

used), and

comparing this with

information about

promotional media

obtained from their

own research (eg in

libraries, Internet)

C1.1 Take part in a one-to-one discussion and a

group discussion about different,

straightforward subjects.

C1.2 Read and obtain information from two

different types of documents about

straightforward subjects, including at least

one image.

S

S
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INFORMATION TECHNOLOGY, LEVEL 1 Key Skills

Reference

When students are: They should be able to develop the following Key

Skills evidence:

•  using IT to produce

different types of

promotional

material eg leaflet,

newspaper advert

•  discussing with

their tutor, venue

staff or peers what

range of

promotional

material they will

produce

•  taking part in a

group discussion

about the different

types of

promotional

material that might

be used and the

advantages and

disadvantages of

each

IT1.2 Present information for two different

purposes. Your work must include at least

one example of text, one example of images

and one example of numbers.

IT1.1 Find, explore and develop information for

two different purposes.

S

S

WORKING WITH OTHERS, LEVEL 1 Key Skills

Reference

When students are: They should be able to develop the following Key

Skills evidence:

•  working with those

involved in

producing an event

to agree the best

way to promote it

•  checking with those

producing an event

to see if the

promotional

materials will be

suitable

WO1.1 Plan with others what needs to be done to

achieve given objectives, and confirm your

understanding of responsibilities and

working arrangements.

WO1.3 Identify progress and ways of improving

work with others to help achieve the given

objectives.

S

S
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