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Market research is used to find out about the type of people who might buy a product or

service, and to find out what people want from products and services. It is important to spend

some time learning about market research and how it is used.

You must know:

•  where to find information on possible customers for your product or service and how you

could use this information to help plan your enterprise

•  how to design and use a simple questionnaire to collect information.

You must be able to carry out a simple market research survey of customers’  needs. The data

you collect could include information on:

•  age

•  gender

•  income

•  the product or service of interest

•  when and how often the product or service would be used

•  where potential customers live.

You must be able to use the information collected to inform the planning of an enterprise.
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You must:

•  know about the different methods of advertising an enterprise, for example posters,

newspaper adverts, local radio

•  be able to match an appropriate method of advertising to the product of an enterprise and

its potential customers

•  be able to recognise how different methods suit different types of enterprises.
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You must understand why it is important to keep accurate records of:

•  production, for example the number of plants produced, rate of growth

•  expenditure (what you spend)

•  income (what you make from selling the product or service).

You must be able to keep simple records for an enterprise.
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It is important to recognise the impact that individual factors can have on the overall success

of an enterprise.

You must be able to:

•  identify what is going well and what is not going so well

•  suggest ways of improving the enterprise

•  identify any impact the enterprise has on the environment.
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You need to produce a log of your involvement in an enterprise. It should include information on:

•  the purpose of the enterprise and why that enterprise was chosen

•  business goals and target customers of the enterprise

•  how the enterprise was planned and the part you played in its planning and running.

You also need to produce

•  records of market research survey carried out to inform the planning, and its results

•  production and financial records for the enterprise

•  advertising material used to promote the product or service of the enterprise

•  what went well and what could have been improved in the enterprise.

Pass

To achieve a pass your work must show:

Merit

To achieve a merit your work must show:

Distinction

To achieve a distinction your work must show:

•  your ability to communicate clearly the purpose of the

enterprise and your involvement in its planning and

operation

•  your ability to identify relevant questions to ask in a

market survey and, with help, collect appropriate data

•  your ability to present your production and financial

records for the enterprise with only minor inaccuracies

•  your ability to produce appropriate advertising material

to promote the enterprise

•  your ability to identify in your review the most

significant successes and weaknesses of the enterprise.

•  a statement of the main  factors that influenced the

enterprise’s choice of product or service

•  how the results of your market research affected the

planning and running of the enterprise

•  reasons in your review for all the main successes and

weaknesses of the enterprise.

•  clear explanation of why the product or service of the

enterprise was chosen

•  a complete and accurate set of production and financial

records for the enterprise

•  suggestions for realistic ways in which any weaknesses

in the planning or operation of the enterprise could be

overcome.
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This unit could be introduced by linking it with Unit 2: Investigating science in the land &

environment sector (Foundation).

The product of the enterprise could be either goods (such as summer bedding plants) or a

service (such as garden care for pensioners).

Students are not expected to work independently at this level. However, it is important that

each student has sufficient opportunity to meet all the assessment evidence criteria.

You will need to give students careful guidance throughout the planning and running of the

enterprise to ensure that what is undertaken is feasible. The students will also need to be

made aware of the time constraints involved in developing the enterprise and plan

accordingly. Careful thought should be given to health and safety considerations when

selecting the product.

The goals of the enterprise must be within the grasp of students at this level. The students are

not expected to develop an in-depth knowledge of how to organise a business, but they must

be aware of the essential processes.
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At this level, students are not expected to take responsibility for planning and running an

enterprise – the focus for the work is ‘being involved’. Therefore they will be involved in

planning and running an enterprise, but ultimate control of its operation will be the

responsibility of a teacher. This is particularly important where the rearing and care of

animals is involved.

Therefore the assessment is focused on understanding and practising the principles of

planning and running an enterprise, not on the success of its outcomes.

When grading student evidence you should consider the following general qualities that

distinguish between the three grades:

•  increasing depth and breadth of understanding

•  increasing coherence, comparison and drawing valid conclusions

•  increasing independence and originality.

Pass

Students must be able to describe:

•  the basic purpose of the enterprise in terms of the product or service being provided

•  how they were involved in the planning and running of the enterprise

•  what they did.

Students do not have to produce their own questionnaire for their market research, but they

should contribute some relevant questions and then produce a group questionnaire with

guidance from you.

Students should collect all relevant records, but for the purposes of assessment at least two

sets of records should be complete and usable, with only minor inaccuracies.

At pass level, students must be able to recognise the major strengths and weaknesses in the

planning and operation of the enterprise.
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Merit

To achieve a merit, students should give the background to the decisions made about

planning the enterprise.

Students should interpret the data collected as part of the market survey and explain how the

information collected was used to inform the development of the enterprise.

The review of the enterprise should be comprehensive, identifying the main successes and

weaknesses of the enterprise.

Distinction

Students must provide a clear and comprehensive description of the enterprise and their

involvement in its planning and operation.

All records should be presented in a form that is usable, and should be complete and

accurate.

Students must be able to suggest ways in which any problems arising from the operation of

the enterprise could be avoided or overcome. If there are no real problems, potential

problems can be suggested to the student in order to develop appropriate evidence.
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This guidance highlights the most relevant Key Skills opportunities in this unit. It contains

suggestions only. You will need to check that students have produced all the evidence

required to meet part A and part B of the Key Skills specifications. Students may need to

develop additional evidence elsewhere to meet fully the requirements of the Key Skills

specifications.

Guidance is referenced in two ways:

K – keys to attainment

These are Key Skills or aspects of Key Skills which students should achieve as they meet the

vocational requirements of the units. Only part B of the Key Skill is highlighted – you will

need to check that students achieve part A.

S – signposting

These are opportunities that can be incorporated naturally into the learning programme.

APPLICATION OF NUMBER, LEVEL 1 Key Skills

Reference

When students are: They should be able to develop the following Key

Skills evidence:

•  obtaining

information about

an enterprise’s

goals, market

research,

advertising and so

on

N1.1 Interpret straightforward information from two

different sources. At least one source should be a

table, chart, diagram or line graph.

S
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COMMUNICATION, LEVEL 1 Key Skills

Reference

When students are: They should be able to develop the following Key

Skills evidence:

•  obtaining and

evaluating

information about

an enterprise

through discussion

with others

C1.1 Take part in a one-to-one discussion and a group

discussion about different, straightforward

subjects.

S

•  obtaining

information about

an enterprise by

looking at materials

C1.2 Read and obtain information from two different

types of documents about straightforward

subjects, including at least one image.

K

•  producing a log of

their involvement in

an enterprise

•  producing

appropriate

advertising material

to promote the

enterprise

C1.3 Write two different types of documents about

straightforward subjects. Include at least one

image in one of the documents.

K

INFORMATION TECHNOLOGY, LEVEL 1 Key Skills

Reference

When students are: They should be able to develop the following Key

Skills evidence:

•  obtaining

information about

an enterprise

IT1.1 Find, explore and develop information for two

different purposes.

S

•  producing a log of

their involvement in

an enterprise

•  producing

appropriate

advertising material

to promote the

enterprise

IT1.2 Present information for two different purposes.

Your work must include at least one example of

text, one example of images and one example of

numbers.

S
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PROBLEM SOLVING, LEVEL 1 Key Skills

Reference

When students are: They should be able to develop the following Key

Skills evidence:

•  identifying different

types of enterprise

that could be

developed

PS1.1 Confirm your understanding of the given

problem with an appropriate person and

identify two options for solving it.

S

•  planning the

selected enterprise

and marketing

materials

PS1.2 Plan and try out at least one option for solving

the problem, using advice and support given by

others.

S

•  evaluating the

success of the

marketing materials

produced

PS2.3 Check if the problem has been solved by

following given methods and describe the

results, including ways to improve your

approach to problem solving.

S

WORKING WITH OTHERS, LEVEL 1 Key Skills

Reference

When students are: They should be able to develop the following Key

Skills evidence:

•  planning business

goals and target

customers as part of

a group activity

WO1.1 Confirm what needs to be done to achieve

given objectives, including your

responsibilities and working arrangements.

S

•  carrying out market

research and

developing

marketing material

WO1.2 Work with others towards achieving given

objectives, carrying out tasks to meet your

responsibilities.

S

•  reviewing the

enterprise

WO1.3 Identify progress and suggest ways of

improving work with others to help achieve

given objectives.

S
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